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Todayos Presenters

Moderators:
James Heins, Senior Vice President & Head of Healthcare PR at ICR

Nick Lowe , Founding Partner, 451 Agency

Speakers:
Paul Kidwell , Life Sciences Public Relations Consultant

Rebecca Peterson, Head of Partner Relations, Global Business Development at
Sanofi Genzyme

Seth Levine, Director of Corporate Brand & Creative, Alnylam
Liang Schweizer, PhD, President& Chief Executive OfficerHiFiBIiO Therapeutics



OMNICHANNEL MARKETING

8:15 0 8:25: Intro to Omni Channel Marketing
8:25 0 8:35: Owned Media

8:350 8:50: Earned Media

8:50 8 9:30: Panel Discussion with Q&A
9:300 9:31: Closing Remarks

9:310 10:00: Networking
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Cofounder of 451 Agency
18+ years brand building in the life sciences industry o —

UMass Amherst, Oxford University (UK), and University S T T
Freiburg (Germany) o,

Board of Directors, Interise ¢
Board of Advisors, UMass Amherst

Marketing Advisory Council, Suffolk University

Avid mountaineer, runner and outdoorsman
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BENEFITS OF A STRONG BRAND
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P.E.S.O MODEL FOR MARKETING

PAID MEDIA
Social Advertising EARNED MEDIA
Display Ads/Programmatic Social Media Shares
Paid Search Press Mentions
TV and OOH

Organic Search Results
Bloggers/Influencers

CONTENT
Brand House
Branded Assets

Publications SHARED MEDIA
Social Posts Facebook
Case Studies Twitter
Videos & Podcasts SHARED LinkedIn
Patient Stories MEDIA Instagram
White Papers

You Tube
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EXAMPLES: ABBOTT FIRST CHECK

m TODAY Rossen Reports Spot the Pot: Is your teen hiding drugs right under your nose? HARE THIS f W e -

Rossen Reports Spot the Pot: Is your teen hiding drugs right under your nose?

OCT. 22, 2018 / 01:58
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CAN YOU SPOT THE POT?

TEENS HIDING DRUGS IN FAKE HOUSEHOLD ITEMS

Experts say leens are hiding drugs in their homes by stashing them
in containers designed to look like evervday objects, like
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EXAMPLES: ABBOTT FIRST CHECK

@ TODAY Rossen Reports Spot the Pot: Is your teen hiding drugs right under your nose? BHARE THIS f ’ eee e

£ ROSSEN REPORTS
CAN YOU SPOT THE POT?

TEENS HIDING DRUGS IN FAKE HOUSEHOLD ITEMS

Experts say teens are hiding drugs in their homes by stashing them
in containers designed to look like evervday objects, like
hairbrushes, deodorant and even water horttles, all of which can be
bought online. TODAY investigative correspondent Jeff Rossen
stashes drugs around a house using the dummy items and recruits
the mom of a real-life teenager to see if she can sniff them out.

Concerned your kid may be using? Parents can buy at-home drug

test Kits for belween $20 and $40 at First Check. &

Reconimended

8y Adter calling off Dozens isjured after Quor
engagement, woman collapses during Clemson
donates wedding venue to homecoming party

duserving couple




EXAMPLES: ABBOTT FIRST CHECK

ASSEEN ON ‘ﬁ\ Scroll down to

T o D AY watch the segment

You're absolutely 100% certain
your kid isn’t using drugs.




EXAMPLES: ABBOTT FIRST CHECK

FIRST

CHECK Products Store Locator Lab Results First Check Blog Search

Conversations start here.
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First Check can help with this initial line of defense by providing
answers to difficult questions in the privacy of yvour own home.

Available over the counter, First Check tests are 99% accurate with
results infive minutes. | hey test for 14 commonly abused drugs, and

include no charge lab confirmation of preliminary positive results.

Simply put, ne drug prevention plan is complete without First Check.

Using it can keep your Kid from using drugs.
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INSPIRING POSITIVE LIFE CROICES

As Seen on TODAY

See notMYkid and First Check on The Today Show’s
“Rossen Reports"
ﬁ CLIEX HERE TO WATCN
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EXAMPLES: ABBOTT FIRST CHECK
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notMYkid |

INSPIRING POSITIVE LIFE CHOICES

Tweets Following Followers Likes Lists Moments
289 855 193 B 1
: Tweets Tweets & 1 € i Who to follow-
notMYkid
@rotMYkidTweets notMYhkid Conol Y kid Tweols 4k v BGCGS @EGCGS
nodMtkid ‘o o AV
wamade  (he Jeff Gl ith net™MVYiod,
neitdkid is a son-peofit organization eck.oul the Rossen Baport with nothd¥idd

whoEe mission i to empower youth to
reach thea full potential by inspiring
positve life cholces.

7 Florence Crittenton ifloc.

° Visit Phoenix @ %ol b

M Fmd people you know

Import your contacts from Gma

Watzch the segment here;

© Scottsdale. AZ
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D olned September 2009

Trends for you
Rossen Reports Spot the Pot: Is your teen hiding drugs right under y...
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GD gle teen hiding drugs today show

Al Videos iz I o5 Shapping Maoee Sallings Toals

Mbawt 80,500,000 results (042 saconds)

Iz Your Teen Concealing Drugs? | As Seen on the TODAY sheow.
a0 veenw firstcheckiamily.comyTODAY -
Leam How You Can Spat Household Rems Your Child May Be Using to Hide Drugs.

Top stories

Rossen Reports Spot the Pot: |s your teen hiding drugs right under your
nose?
Today.com -1 day ago

Spot The Pot: s Your Teen Hiding Drugs Right Under Your Mose? | Rossen

Reports | TODAY
Today.com - 22 hours ago

-)‘ kore far taen hiding drugs taday shoe

Rossen Reports Spat the Pot: 1= your teen hiding drugs .. - Today Show
hitps:ywwetoday.com/_.. srossen-reports-spot-the-pot-is-your-teer-hiding-drugs-right-u...
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Is Your Teen Hiding Drugs? - Watch WebMD Video
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Go gle first check today show

All Shopping Videas News nages Muet Sutlings

Atout 3,730,000.004 results (0.57 seco

Is Your Teen Concealing Drugs? | As Seen on the TODAY show.
7). wew firstcheckiamily.com/TODAY ~
Leam How You Can Spat Household ems Your Child May Be Using te Hide Drugs

First Check Family - Accuracy You Can Trust — Home Diagnostic Test ...
voww.firstcheckfamily.com/
First Check i dedicated 10 providing you with detalled answers ta your ... First Check's video twionals

home drisg Lesting praducls
Shop - homs drug at Results - Drug Tesis

=how yuu ha %
Atanat First Chack
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First Cha

People also ask

Will a faint line pass a lab test? v
What drugs does first check test for? ~
6 - What cut-off levels de First Check Home Drug Tests use for detecting drugs in
urine?

Drug/ldentifier Cut-off Levelt Minimum

Amphetamines (AMP) 1000 ng/ml 2-7 howrs

Ecstasy (MUMA) 500 rq/mi 2-/ hours

Opiatas (heron) (0P 2000 nedmi 2 hours

Phencyclidine (PCF) 25 ng/mil 46 hows

8 moare reows




CREATE VALUABLE CONTENT

TODAY PAID AND NOTMYKID
SHOW ORGANIC SEARCH WEBSITE

TODAY SHOW FIRST CHECK NOTMYKID
WEBSITE WEBSITE SOCIAL




OWNED MEDIA

CONTENT
Brand House
Branded Assets
Publications
Social Posts
Case Studies
Videos & Podcasts
Patient Stories
White Papers
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Brand Positioning

Value Proposition
Brand Essence and Tone

Brand Pillar Brand Pillar Brand Pillar

Key Message: Key Message; Key Message:

Differentiators
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EXAMPLES: BIOGEN (BRAND HOUSE)

02 Brand essence

Our brand. Who we are at the deepest level. Our inner workings.

—
What makes us tick. What drives us. Defines us
Al our core, we are a patientfocused company. One that cares deeply -~
! B
and seeks to make a real difference in peopie’s lives. Relentiessly o
going after unmet medical needs for the good of those we serve.
This is the essence of the Biogen brand. < G
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EXAMPLES: BIOGEN (BRAND HOUSE)

02 Brand essence

Tone of voice

How we talk matters a great deal. Here is Honest and direct. Caring.

what our tone of voice sounds like. We speak clearly, honestly and directly. We always show empathy and exhibit
Using plain English and avoiding clichés. No genuine compassion toward the people
marketing speak. No advertising lingo. No with whom we are communicating

overly complex language that is impossible

to comprehend. Even the most complex Confident.

sclentinc subject matter IS transiatex We speak with gentie authonty. Using

understand L

everyone C ge that demonstrates our leadership
in the industry, our knowledge of complex

Passionate. subject matter and our passion for

We are enthusiastic about the impact transformative medicine. After all, we are

we have on the world. Our passion for the oldest independent biotech company ir

improving lives through visionary science the world.

comes through in everything we say and do.
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03 Visual identity

Photography look & feel

Photography should:

+Focus on one subject or group of subjects

« Convey human emotion

- Feel authentic, human and real

«Capture real moments in time

+ Take advantage of natural light

« Capture energy, passion, collaboration and creativity
*Appear clean and free of clutter

* Leave space for headlines and copy

Photography should NOT:

* Feel posed or staged

- Show the back of the subject's head

- Show the subject staring directly at the camera

* Feel cluttered and busy
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